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A supersize graphic marks the facade of 
a design firm’s dream HQ in Amsterdam.

It was back in the late aughts that Amster-
dam-based graphic design firm thonik 
realized how few creatives actually own 
their studios—and as a result, how seldom 
rental spaces actually meet their needs, or 
remain affordable in the long term. And so 
the practice, helmed by Thomas Widder-
shoven and Nikki Gonnissen, embarked  
on a journey to build its own six-story 
headquarters, an effort that would draw 
up a blueprint for how the creative sector 
might avoid the endless cycle of move-ins, 
rent hikes, and move-outs. “That was  
12 long years ago,” recalls Widdershoven, 
who designed the new office in Amster-
dam’s city center, in collaboration with 
Arjan van Ruyven of MMX-Architecten.

Unlike the arduous process of its 
decade-plus development, the thonik 
building itself is a light and joyous affair, 
confidently filling a constrained site.  
The high-contrast graphic pattern on its 
facade—an homage to the quasi-psyche-
delic trilinear typeface created for the 
1968 Olympic Games—is just one of many 
references to its owners’ profession.  
“We are big fans of the Mexico ’68 Games 
because it connected a massive audience 
to graphic culture,” says Gonnissen. 

The building’s cladding, a recyclable 
high-pressure laminate called Trespa, 
also bridges architectural and graphic 
design. “It is used in outdoor signage,  
so we were familiar with it as graphic 
designers,” says Gonnissen. Graphic 
motifs continue inside, most notably on 
the internal staircase (designed by Dutch 
collective Envisions), where a dynamic 
pattern of lines converge on sheets of 
laminated plywood. 

Ultimately what this project shows  
so beguilingly is how nonexperts often 
pave the way for others. “We’re ama-
teurs in the sense that we are not 
professional architects,” says Widder-
shoven, “but we’re also amateurs in the 
sense that our heart and passion are  
in this project.” Professionals, take note. 
—Giovanna Dunmall

The Dutch graphic design 
studio thonik spent 12 years 
building out its new office 
(opposite) in Amsterdam’s 
city center, but the result 
appears to have been 
worth the wait. The 
exterior is an homage to 
the 1968 Olympic Games’ 
typeface by Lance Wyman. 
Graphics extend to the 
interior as well, such as the 
stairwell (this page, top) 
and an acoustic panel by 
Simone Post of Envisions 
(this page, bottom).
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